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QUOTE FROM THE EDITOR IN CHIEF
The PLAYBOY brand 
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„ PLAYBOY is cult. And much more besides. For 50 years, 

PLAYBOY has stood for everything men love. Outstanding 

nude photography that has been setting standards for 

decades, lifestyle topics that inspire our readers, widely 

quoted interviews and award-winning reportages about people 

who tell of their extraordinary adventures: PLAYBOY - first-

class entertainment for sophisticated men.“ 

„
„

Florian Boitin



PRINT DIGITAL SOCIAL

Sold circ. 96.521 iss. Visits 1,92 mio. Facebook 1.900.000

Readers 0,89 mio. Instagram 449.000

1/1 gross € 32.500 Tiktok 104.700

Frequency monthly

Source: IVW QI (print), MA 2024-I, price vld from 1.1.24, IVW QI (digital), social media: as of April

PLAYBOY AT A GLANCE
A brief look at the brand
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PLAYBOY is one of the best-known and most valuable media brands in the world: loved by millions, 

often copied and yet completely unmistakable - a CULT brand. The globally successful premium lifestyle 

brand offers everything that men love and has been convincing in Germany since 1972 with its 

versatility, high standards, excellence and its top cross-media reach. As the market leader in the men's 

segment, PLAYBOY stands for quality journalism and offers its readers much-cited interviews, award-

winning reports and elaborate photo productions. PLAYBOY covers all topics relevant to men in the 

areas of cars, lifestyle, fashion, grooming, technology, pleasure, travel and culture.

PLAYBOY - MAKES THE DIFFERENCE!

PLAYBOY - EVERYTHING MEN LOVE.



PLAYBOY - MAKES THE DIFFERENCE!

MORE THAN EVER!

UNIQUE

A unique mix of topics with added value for 

readers: PLAYBOY covers all of men's 

interests and offers the best entertainment on 

all channels on the topics of cars, lifestyle, 

fashion, grooming, technology, pleasure, travel 

and culture. Top 3 content: Automotive I Luxury 

& Lifestyle.

QUALITY JOURNALISM & 

STRONG PHOTOGRAPHY

Since 1972, PLAYBOY has stood for first-class 

and pioneering nude photography in Germany 

- for literally excellent entertainment - and for 

cultivated, sophisticated and varied reading 

pleasure. The reportages are exciting, 

authentic and award-winning. The portraits are 

up-close and profound, the interviews are well 

quoted. The lifestyle topics are up-to-date and 

unusual.

GREAT HERITAGE / 

INTERNATIONAL RELEVANCE

PLAYBOY is one of the best-known and 

most valuable media brands in the world: 

loved by millions, often copied and yet 

completely unmistakable - a CULT brand. 

The unaided brand awareness is over 90 %.

SOCIO-POLITICAL RELEVANCE / 

DIVERSITY

PLAYBOY is an indispensable journalistic 

voice for enlightenment, tolerance and self-

determination.
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TOP CROSS-MEDIA REACH

360° DEGREE BESTSELLER

PRINT

Steadily increasing subscription 

circulation over the last 20 years, 

despite the high copy price of 

currently 11.90 euros. The only 

monthly print magazine in the 

men's lifestyle segment (plus 

special issue HTBAM).

READLY:

Most-read monthly magazine (s. 

circulation).

DIGITAL

PLAYBBOY is also the digital 

market leader with a steadily 

increasing reach.

1,92
Mio. Visits

100k
Newsletter Subscr.

150.169
Print circulation

96.521
Sold circulation

72.136 
Subscription + Sales circulation

0,9 Mio.
reach

Sources: IVW I/24,  ma I/24, E-Paper Readly.

1,9
Mio. fb Follower

453k
IG Follower



50 YEARS OLD AND STILL HOT.
A journey through Playboy history.
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FUN FACTS

Founded in Chicago by 

then 27-year-old Hugh 

Hefner.

German Playboy edition appears and 

quickly establishes itself as the leading 

media brand in the men's lifestyle 

sector.

Launch

How to be a Man
19

53

19

72

20

18

German Playboy celebrated its 50th 

anniversary with a unique first 

mover promotion.

20

22

The Playmate shoot of 

the “goddess” next door 

has repeatedly 

launched great careers 

(Sarah Harrison, 

Pamela Anderson etc.)

Nude photography 

makes up only about 28 

pages or 20% of the 

content.

The Playmate poster 

is the most famous 

fold-out page in the 

world.

65% of Playboy employees are 

female - including in management 

positions.

Surprisingly, typical participants in 

the PLAYBOY Gentlemen's 

Weekend are married and often 

(young) fathers.

50 years - 50 covers

The unique anniversary cover campaign 

was honored with the European 

Publishing Award in 2023.

Every month the 

Playboy editorial team 

receives an average of 

up to 40 applications  

for Playmate shoots and 

carries out 3-5 castings.



The PLAYBOY Audience
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MALE – SMART - SOPHISTICATED

ENORMOUS 

IDENTIFICATION 

WITH THE 

PLAYBOY 

BRAND

Print Digital

69% of the target group 

is between 

20-49 years old

51% of the target group are between 20-

49 years old

89% 

are men

81% 

are men

55% have a 

net income of >3.000€
50% have a net income of >3.000€

Well educated: 

72% have attended high school

Well educated: 

73% have at least a secondary school 

diploma or high school diploma

Source: ma 2024/I, b4p 2021 I 
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Media costs: discount-forming, discountable, AE-eligible (when booking via an agency).

PLAYBOY
Dates & Prices 2024

Format Prices € 2024

1/1 page

Coverpage

Opening 

spread

Media

Media

Media

32.500

48.800

81.300

2/24

OSD 11.01.. 

AD 08.12..

CD 11.12

3/24

OSD 08.02. 

AD 05.01..

CD 08.01.

4/24

OSD 07.03. 

AD 02.02.

CD 05.02.

5/24

OSD 11.04. 

AD 08.03.

CD 11.03.

6/24

OSD 08.05. 

AD 04.04.

CD 08.04..

7/24

OSD 06.06.

AD 03.05.

CD 06.05.

8/24

OSD 11.07-. 

AD 07.06.

CD 10.06.

9/24

OSD 08.08.

AD 05.07.

CD 08.07.

10/24

OSD 12.09. 

AD 09.08.

CD 12.08.

11/24

OSD 10.10.

AD 06.09.

CD 09.09.

12/24

OSD 07.11.

AD 04.10.

CD 07.10.

1/25

OSD 05.12. 

AD 30.10.

CD 04.11.



THE PLAYBOY TOPICS
Diverse, but not arbitrary!
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STYLE: GROOMING & CARE

From head to toe. PLAYBOY helps its 
readers to make an impression.

AUTOMOTIVE

PLAYBOY has all the news & stories and 
shows the curvy stars at their best. PS-

strong stories that are fun for every man 
and woman. .

NUDE PHOTOGRAPHY

Our prominent cover stars and our 
Playmates are sensually staged in high-

quality and aesthetic nude photo 
productions.

STYLE: FASHION & LUXURY

Moving with the times without following 
every trend. PLAYBOY readers are 

unconventional - but stylish.



THE PLAYBOY TOPICS
Diverse, but not arbitrary!
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FOOD & BEVERAGE

PLAYBOY reveals what should not be 
missing in a real man's kitchen or in the 

home bar and shows the coolest hotspots 
and best bars. .

INTERVIEWS & REPORTS

PLAYBOY focuses strongly on people and 
their stories, as well as on opinion pieces.

TRAVEL

Whether exotic paradises, luxurious 
resorts, pulsating metropolises or idyllic 

mountain landscapes - PLAYBOY awakens 
the desire to travel.

HEALTH

Everything about men's health, 

skin care and prevention.
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A LOOK INTO THE MAGAZINE – AUTOMOTIVE
Impressions

AUTOMOTIVE & MOBILITY IS ONE OF THE MOST 

IMPORTANT AND EXTENSIVE SECTIONS IN PLAYBOY -

AT LEAST 10 PAGES IN EVERY ISSUE
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A LOOK INTO THE MAGAZINE –– CARS SPECIAL IN #11
Impressions



A LOOK INTO THE MAGAZINE – STYLE: FASHION & LUXURY
Impressions



A LOOK INTO THE MAGAZINE – STYLE: WATCHES
Impressions

16



A LOOK INTO THE MAGAZINE – STYLE: GROOMING & CARE
Impressions
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A LOOK INTO THE MAGAZINE – STYLE: FRAGRANCES
Impressions
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A LOOK INTO THE MAGAZINE – BEVERAGES
Impressions
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A LOOK INTO THE MAGAZINE – FOOD
Impressions
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A LOOK INTO THE MAGAZINE – TRAVEL
Impressions
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A LOOK INTO THE MAGAZINE – INTERVIEWS & OPINION
Impressions
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A LOOK INTO THE MAGAZINE – HEALTH
Impressions
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NATIVE ADVERTISING
Hero of the Month (Co-Branding) | „Stilmacher“ I Cooperation „Genuss & Reise“
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Format M

Format S

Format L
Hero of 

the month

Cooperation

Stilmacher



PERFECT FOR YOUR PLANNING
Good reasons

BESTSELLER

PLAYBOY is the market leader in the men's lifestyle segment in terms of reach and 

circulation. PLAYBOY has a healthy circulation structure with high subscription and EV 

shares, which are continuously increasing. As a result, PLAYBOY offers extremely 

attractive TAPs and CPMs for advertisers. The magazine is also the only monthly print 

magazine in the segment.

ATTRACTIVE AUDIENCE

Male, educated, successful and with an above-average income. 

CULT BRAND WITH GREAT HERITAGE AND INTERNATIONAL RELEVANCE

PLAYBOY is one of the best-known and most valuable media brands in the world with an 

unaided brand awareness of > 90 %.

QUALITY JOURNALISM & STRONG PHOTOGRAPHY

Since 1972, PLAYBOY has stood for first-class and groundbreaking nude photography in 

Germany - for excellent entertainment in the truest sense of the word - and for cultivated, 

sophisticated and varied reading pleasure with a diverse mix of topics (including motor, 

style, pleasure, travel).

SOCIO-POLITICAL RELEVANCE

PLAYBOY is an indispensable journalistic voice for enlightenment, tolerance and self-

determination.

360 DEGREE BRAND

Individual cooperation concepts across all channels (print, digital, social, merchandising 

and events) for the optimal solution to our partners' goals and needs.
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BRAND WORLD
360° PLAYBOY - EVERYTHING MEN LOVE
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PLAYBOY. MAKING A DIFFERENCE.



YOUR CONTACTS
PLAYBOY
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Team Lead / Senior Publisher Manager  

PLAYBOY I SPORTS ILLUSTRATED 

FOCUS STYLE I FOCUS I SCREENS

M +49 171 7676889

corinna.schmid@bcn.group

CORINNA SCHMID

© BCN. This document has been prepared with care. We reserve the right to make errors and changes. (CS, AR)
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