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QUOTE FROM THE EDITOR IN CHIEF
The PLAYBOY brand

, PLAYBQY is cult. And much more besides. For 50 years,
PLAYBOY has stood for everything men love. Outstanding
nude photography that has been setting standards for
decades, lifestyle topics that inspire our readers, widely
guoted interviews and award-winning reportages about people
who tell of their extraordinary adventures: PLAYBOY - first-
class entertainment for sophisticated men.*
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PLAYBOY

PLAYBOY AT A GLANCE
A brief look at the brand

PLAYBOY is one of the best-known and most valuable media brands in the world: loved by millions,
often copied and yet completely unmistakable - a CULT brand. The globally successful premium lifestyle
brand offers everything that men love and has been convincing in Germany since 1972 with its
versatility, high standards, excellence and its top cross-media reach. As the market leader in the men's
segment, PLAYBOY stands for quality journalism and offers its readers much-cited interviews, award-
winning reports and elaborate photo productions. PLAYBOY covers all topics relevant to men in the
areas of cars, lifestyle, fashion, grooming, technology, pleasure, travel and culture.

PRINT DIGITAL SOCIAL

Sold circ. 96.521 iss. |Visits 1,92 mio. |Facebook 1.900.000
Readers 0,89 mio. Instagram 449.000
1/1 gross € 32.500 Tiktok 104.700
Frequency monthly

PLAYBOY - MAKES THE DIFFERENCE!
PLAYBOY - EVERYTHING MEN LOVE.

Source: IVW QI (print), MA 2024-I, price vid from 1.1.24, IVW QI (digital), social media: as of April
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PLAYBOY - MAKES THE DIFFERENCE! PLAYBOY
MORE THAN EVER!

UNIQUE GroBes Grill-Special | Porsche 911 S/'l‘IJanI)elayIdebteLehrenn GREAT HERITAGE /
A unique mix of topics with added value for INTERNATIONAL RELEVANCE
readers: PLAYBOY covers all of men's - : PLAYBOY is one of the best-known and

interests and offers the best entertainment on ALLES, WAS MANNER LIEBEN ‘“ ! most valuable media brands in the world:

all channels on the topics of cars, lifestyle, loved by millions, often copied and yet
fashion, grooming, technology, pleasure, travel completely unmistakable - a CULT brand.
and culture. Top 3 content; Automotive | Luxury The unaided brand awareness is over 90 %.

& Litestyle. SOCIO-POLITICAL RELEVANCE /
DIVERSITY

PLAYBOY is an indispensable journalistic
voice for enlightenment, tolerance and self-
determination.

QUALITY JOURNALISM &

STRONG PHOTOGRAPHY

Since 1972, PLAYBOY has stood for first-class
and pioneering nude photography in Germany
- for literally excellent entertainment - and for
cultivated, sophisticated and varied reading
pleasure. The reportages are exciting,
authentic and award-winning. The portraits are
up-close and profound, the interviews are well

guoted. The lifestyle topics are up-to-date and ’ CAROLINA, SOLOMIA

und LAURA sind die
unusual. heifSesten Anwiirterinnen auf

den Sieg — wer entscheidet
das Spiel fiir sich?
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360° DEGREE BESTSELLER
TOP CROSS-MEDIA REACH

PRINT

Steadily increasing subscription
circulation over the last 20 years,
despite the high copy price of
currently 11.90 euros. The only
monthly print magazine in the
men's lifestyle segment (plus
special issue HTBAM).

150.169

Print circulation

96.521

Sold circulation

72.136

Subscription + Sales circulation

READLY: ]

Most-read monthly magazine (s. O : 9 M 10.
circulation). reach

DIGITAL

PLAYBBOY is also the digital 1,92 100k
market leader with a steadily Mio. Visits Newsletter Subscr.

increasing reach.

1,9 453k

Mio. fb Follower IG Follower

Sources: IVW 1/24, ma 1/24, E-Paper Readly.
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50 YEARS OLD AND STILL HOT.
A journey through Playboy history.

FUN FACTS

The Playmate shoot of
the “goddess” next door
has repeatedly
launched great careers
(Sarah Harrison,
Pamela Anderson etc.)

The Playmate poster
Is the most famous
fold-out page in the
world.

Founded in Chicago by
then 27-year-old Hugh
Hefner.

CN.

PLAYBOY

65% of Playboy employees are
female - including in management
positions.

Every month the
Playboy editorial team
receives an average of
up to 40 applications
for Playmate shoots and
carries out 3-5 castings.

Surprisingly, typical participants in
the PLAYBOY Gentlemen's
Weekend are married and often
(young) fathers.

Nude photography
makes up only about 28

pages or 20% of the 50 years - 50 covers

The unigue anniversary cover campaign

content. :
was honored with the European
Publishing Award in 2023.
19 German Playboy edition appears and 20 Launch 20 German Playboy celebrated its 50th
quickly establishes itself as the leading How to be a Man anniversary with a unique first
media brand in the men's lifestyle mover promotion.

sector.




The PLAYBOY Audience

\\ \( MALE — SMART - SOPHISTICATED PLAYBOY

Print Digital

69% of the target grou
TS 9IOEP C7 51% of the target group are between 20-
Is between e N
| QN 49 years old
) 20-49 years old
89% 2 (2 81%
(0] (0]
are men [m\\ %}‘ are men

Well educated:
73% have at least a secondary school
diploma or high school diploma

Well educated:
72% have attended high school

% h
: >>% have a 50% have a net income of >3.000€
net income of >3.000€

Source: ma 2024/1, b4p 2021 |
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Format Prices € 2024

1/1 page Media 32.500
Coverpage Media 48.800
Opening Media 81.300
spread

PLAYBOY PLAYBOY
Dates & Prices 2024

¥
224

OSD 11.01..
AD 08.12..
CD11.12

¥
6/24

OSD 08.05.
AD 04.04.
CD 08.04..

¥
10/24

OSD 12.09.
AD 09.08.
CD 12.08.

¥
3/24

OSD 08.02.
AD 05.01..
CD 08.01.

¥
7124

OSD 06.06.
AD 03.05.
CD 06.05.

¥
11/24

OSD 10.10.
AD 06.09.
CD 09.09.

¥
4124

OSD 07.03.
AD 02.02.
CD 05.02.

¥
8/24

OSD 11.07-.
AD 07.06.
CD 10.06.

¥
12/24

OSD 07.11.
AD 04.10.
CD 07.10.

¥
5/24

OSD 11.04.
AD 08.03.
CD 11.08.

¥
9/24

OSD 08.08.
AD 05.07.
CD 08.07.

¥
1/25

OSD 05.12.
AD 30.10.
CD 04.11.

Media costs: discount-forming, discountable, AE-eligible (when booking via an agency).



THE PLAYBOY TOPICS PLAYBOY

Diverse, but not arbitrary!

IROFE =

Sie wodlen zyem Jahreswecksel michs mor
dexs Fesertoyen, somelern wucly sich selbst besonders
FESTLICHE NOTEN werfeiben? Guete Idee!
Wir hitten d ein pricr Vorsdliye

"; Hax G“\ll‘.
2N T o Ny
ke Mot 14 L'-A‘:
oy Hkin
3312
\Iﬂc - N
Adrenalin
.‘l.hll.\l‘gl . '
b s s Rahmenbo=  «
Das letzte Schnurren: ‘ ‘ -7 (4» .
CHEEN Y ‘ Testfahrt im Jaguar F-Type .

1w LN n- ' 4 R75

VIR
Seinen Vertrennes Abichied, bevos de Batn 2008 G K
komplett elelar isch werden ~e
i |
NUDE PHOTOGRAPHY AUTOMOTIVE STYLE: FASHION & LUXURY STYLE: GROOMING & CARE
Our prominent cover stars and our PLAYBOQY has all the news & stories and Moving with the times without following From head to toe. PLAYBOY helps its
Playmates are sensually staged in high- shows the curvy stars at their best. PS- every trend. PLAYBOY readers are readers to make an impression.
guality and aesthetic nude photo strong stories that are fun for every man unconventional - but stylish.
productions. and woman. .
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THE PLAYBOY TOPICS PLAYBOY
Diverse, but not arbitrary!

Die schonsten
Flecken der Erde

zu reisen. Was Sie dort
erwarter? Zeigen wir lhmen
bier. Sieben Ideen fiir die

in e

_Das grolse oot
Whisky-Special

seet IULIA HAASE UND DAVIO GOLLER

FOOD & BEVERAGE INTERVIEWS & REPORTS TRAVEL HEALTH
PLAYBOY reveals what should not be PLAYBOY focuses strongly on people and Whether exotic paradises, luxurious Everything about men's health,
missing in a real man's kitchen or in the their stories, as well as on opinion pieces. resorts, pulsating metropolises or idyllic skin care and prevention.
home bar and shows the coolest hotspots mountain landscapes - PLAYBOY awakens
and best bars. . the desire to travel.
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A LOOK INTO THE MAGAZINE - AUTOMOTIVE PLAYBOY

Impressions

' Ehrenrunde
fur eine
Ikone

Der AUDI R8 wird eingestellt
tatt zu flennen, lassen wir
den V10-Motor des letzten
Sondermodells aufheulen

sexs DAVID GOLLER

Testfahrt im Jaguar F-Type
R75
e ¢

o Wrtrenear Abcched e e

¥ o avmav S )

zlu kann man i edu
fahren. Noch. Denn de
wngssportwagen der 1

oQv

Gefalt matbos unc werteren ersonen

Fabrzrog daher

wraee Moadell der

A

e Seroll evtsonfatt sl

< POLAVD LOMSCH 5o MAX TAREY
AUDI RS VIO X |
- big nach vorme schiebe. Jede Ke

hrt it micht d

AUTOMOTIVE & MOBILITY IS ONE OF THE MOST
IMPORTANT AND EXTENSIVE SECTIONS IN PLAYBOY -
AT LEAST 10 PAGES IN EVERY ISSUE




A LOOK INTO THE MAGAZINE — CARS SPECIAL IN #11 PLAYBOY

Impressions

¥

cans

FAHRT
AUF DEM
VULKAN

MOTOR & MOBILITY

- Mit cinem Preis von 2,3 Milllonen Euro ist er der teverste Bendey, Mull B So f
der je pebaur wurde — und dank des 750 PS statken W12-Motors \ i + ahrt
gleichzeitig auch der stirkste. Wir sind den auf 18 Setick limitierten S ulliner batur: So 1a :
MULLINER BATUR durch die Vislkantsndschafien Teneriffas sich der teuerste Bentley
Probe gefahren. Warum? Weil wir es kiinnen! der Welt S

Bentley bringt mit dem 750 PS starken Mulliner Batur den
letzten reinrassigen 2wolfzyfinder auf den Markt - fir 2.3
Milionen Euro

"""" = ¥ PLAYBOY

DAS GROSSE

SECHS IM GELANDE: BMW X6 M Comp Ferrari Py e, Ineos Grenadier, Lotus Eletre R,
Mercedes AMG G 63 und der Porsche Cayenne S tm Hitrtetest +++ KURVENSTARS: Eine erotische
Bike-Tour mit der schonen Kate und threr Moto Guzzi V7 TITELHELD: Mulltner
Batur — Testfabrt im teuersten und stirksten Bentley aller Zeiten

BCN. 14



A LOOK INTO THE MAGAZINE - STYLE: FASHION & LUXURY \olmiautds

Impressions
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A LOOK INTO THE MAGAZINE - STYLE: WATCHES

Impressions

Der Manner-
magnet
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A LOOK INTO THE MAGAZINE - S

Impressions

PFLEGE

oy
I\\( li“/

SCHWARZ

Haut-Pflege statt

Haute

Manche Zutaten der gehobenen
Kiiche lassen sich auch iufGerlich
anwenden. Nach hautstraffendem
Kaviar macht neuerdings nun
TRUFFEL ALS AUFFRISCHER
von sich reden. Wir haben ibn in den

Miinnerkosmetikregalen gesucht

aviar, Perlen, Scide, Diamantstaub,

Gold: je wertvoller die Inhaltsstof-

fe, desto grofier dic Versprechen der

Kosmetikproduzenten, Das war in

der Geschichte der Gesichts- und

Kérperpflege oft so. Und heute ist
cs mit der allscits proklamicrten Riickkehr zur Natur
wicder 5o weit — allerdings auf dem bis dato hochsten
Niveau, was Anspriiche an Qualitit und Wissenschaft-
lichkeit angeht. Das schlie&t Uberraschungen natirlich
nich aus — im Gegenteil. Oder wiren Sie ausgerechnet
auf Triffel gekommen, diescn Pilz mit sciner runzligen
Struktur? Er soll dank sciner Aminosiuren hautglit-
tend wirken und wegen sciner hydratisierenden und
aufhellenden Eigenschaften gegen dunkle Augenringe
und Pigmentstrungen helfen sowie dic Haut vor du-
Berlichen Einfliissen schiitzen. Aber auch auf dic Haa-
re hat "Triffcl angeblich cinen feuchtigkeitsspendenden
Effckt, der idal fiir beschidigtes, trockencs, chemisch
behandeltes oder coloriertes Haar ist. In Parfiims sorgt
die kulinarische Delikatesse hingegen, das ist Kar, fiir
extravagante Duftnuancen. 0

1.Absolute Radiance” Augen-Serum mit Extrakt von weier
Troffel nahrt die A X del Feuw llgkell und

Haut und R.ﬁ-‘-«’l und
Von Truffoire, 30 mi ¢
), bis in die Haar.
ml, ca. 86 Euro. 4 .Body
r Troffel an und

Aroma. Von (
nde Februar er

BCN.

MODE & STIL

Eine fiir alles und alles in
Einer!

Werden Sie jetzt Produkttester und sicheen Sie i en
hochwertiges Phlegepaket im Wert von 160 Euro’

¥ PLAYBOY

Sie il gy Torrindestrr. Trnbenduse
Dere mowewt PFLEGE HILFEN Sowew wler niche wa

Sessderw diar waerr W (husk ancd

vavhorr MAREE METRMANS o STRORD SONOTTEIR

text
MABEL
NEUMANN

TYLE: GROOMING & CARE ‘Ulinautdd

OBt & STl

Made in Gern

die 6 besten Gr y
Marken aus Deutschland
U ———
[RRDGS—————
i

FOR
MSCHKA‘IZ[H

PFLEGE

()(‘h(‘]lntll)l)
Zum
Valentinstag

Sie kennen sich mit Beauty-Produkten fiir Frauen
mr/rr aus? Sehr gus! Dann kinnen Sie Ihre Lickste am
i der romansischen Licbe richtig iibernaschen.
Wir baben ACHT GUTE IDEEN
fiir Sie gesammels

cext

MABEL NEUMANN

FOR STIL-IKONEN
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A LOOK INTO THE MAGAZINE - STYLE: FRAGRANCES

Impressions

¥
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PLAYBOY

A LOOK INTO THE MAGAZINE - BEVERAGES
Impressions
T —
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A LOOK INTO THE MAGAZINE - FOOD PLAYBOY

Impressions
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PLAYBOY

A LOOK INTO THE MAGAZINE - TRAVEL

Impressions

Die schonsten
k_e_l_l_der Erde

Es gibt ketn Bter auf HAWAIL? Quatsch! Es gt tausend
Retse zum legendaren Paziftk-Archipel. Hier konmen fiunf

Fiir Taw

JULIA MARSE UND
AIMA HABRES
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Hoe s ———
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A LOOK INTO THE MAGAZINE - INTERVIEWS & OPINION PLAYBOY

Impressions

Johnny Depp
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A LOOK INTO THE MAGAZINE - HEALTH PLAYBOY

Impressions
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NATIVE ADVERTISING

Hero of the Month (Co-Branding) | ,Stilmacher® | Cooperation ,Genuss & Reise"

St waen

ELEGANZ FOR DEN MANN

Stilmacher

Hero of

/ the month

Format L

< e

. DIE KOMODIE DES JAHRE
UBERZEUGT MIT WITZ, CHAR!
DEUTSCHER STARBESETZUNG

PLAYBOY

In tollen Ziigen
genief’en

. -
Cooperation
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PERFECT FOR YOUR PLANNING

Good reasons

BESTSELLER

PLAYBOY is the market leader in the men's lifestyle segment in terms of reach and
circulation. PLAYBOY has a healthy circulation structure with high subscription and EV
shares, which are continuously increasing. As a result, PLAYBOY offers extremely
attractive TAPs and CPMs for advertisers. The magazine is also the only monthly print
magazine in the segment.

ATTRACTIVE AUDIENCE
Male, educated, successful and with an above-average income.
CULT BRAND WITH GREAT HERITAGE AND INTERNATIONAL RELEVANCE

PLAYBOY is one of the best-known and most valuable media brands in the world with an
unaided brand awareness of > 90 %.

QUALITY JOURNALISM & STRONG PHOTOGRAPHY

Since 1972, PLAYBOY has stood for first-class and groundbreaking nude photography in
Germany - for excellent entertainment in the truest sense of the word - and for cultivated,
sophisticated and varied reading pleasure with a diverse mix of topics (including motor,
style, pleasure, travel).

SOCIO-POLITICAL RELEVANCE

PLAYBOY is an indispensable journalistic voice for enlightenment, tolerance and self-
determination.

360 DEGREE BRAND

Individual cooperation concepts across all channels (print, digital, social, merchandising
and events) for the optimal solution to our partners' goals and needs.

BCN.
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BRAND WORLD

360° PLAYBOY - EVERYTHING MEN LOVE
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YOUR CONTACTS PLAYBOY
PLAYBOY

CORINNA SCHMID

Team Lead / Senior Publisher Manager
PLAYBOY | SPORTS ILLUSTRATED
FOCUS STYLE | FOCUS | SCREENS

M +49 171 7676889
corinna.schmid@bcn.group

© BCN. This document has been prepared with care. We reserve the right to make errors and changes. (CS, AR)
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