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For 50 years, PLAYBOY has stood for everything men love. Outstanding 

nude photography that has been setting standards for decades, 

lifestyle topics that inspire our readers, interviews that have been 

quoted many times and award-winning reports about people who tell 

of their extraordinary adventures: PLAYBOY - first-class entertainment for 

sophisticated men. 

PLAYBOY is cult. And so much more. 

Florian Boitin

Chief editor



• UNIQUE: Quality journalism with first-class photography & a unique mix of topics with added value! 

LEADING: Market leader in the men's segment in terms of circulation, reach & frequency! 

• ICONIC: PLAYBOY is one of the most recognised and valuable media brands in the world!

Crossmedia brand world

PLAYBOY at a glance
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98,355 copies monthly 0.88 m. 33,900 EUR

Sold circulat ion Frequency Readers 1/1 gross

1.82 m. 5.63 m. 454,900 1,800,000

Visits Page impressions Instagram follower Facebook follower

Source: IVW III-2024 (print), ma 2024-II, price 2025, IVW III-2024 (digital), social media: as of October 2024

PLAYBOY is a CULT brand: coveted by millions, often copied and yet completely unmistakable. The 

globally successful premium lifestyle brand offers everything that men love and has been impressing 

readers in Germany since 1972 with its versatility, high standards, excellence and top cross-media reach. 

As the market leader in the men's segment, PLAYBOY stands for quality journalism and offers its readers 

much-cited interviews, award-winning reports and elaborate photo productions. PLAYBOY covers all topics 

relevant to men in the areas of cars, lifestyle, fashion, grooming, technology, pleasure, travel and culture.

Distributed 

circulation

183.471 

Crossmedia 

Reach

1,1 Mio.



POSITIONING

PLAYBOY: MAKES THE DIFFERENCE!

UNIQUE

Unique topic mix with added value for 

readers: PLAYBOY covers all men's interests 

and offers the best entertainment on all 

channels on the topics of cars, lifestyle, style, 

grooming, technology, pleasure, travel and 

culture

Top 3 Content: Automotive, Luxus & Lifestyle.

GREAT HERITAGE / INTERNATIONAL 

RELEVANCE

PLAYBOY is one of the best-known and most 
valuable media brands in the world: coveted 

by millions, often copied and yet completely 

unmistakable - a CULT brand. The unaided 

brand awareness is over 90 %.
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QUALITY JOURNALISM & STRONG 

PHOTOGRAPHY

Since 1972, PLAYBOY has stood for first-class and 

pioneering nude photography in Germany - for witty, 

literally excellent entertainment - and for cultivated, 

sophisticated and varied reading pleasure. The 

reportages are exciting, authentic and award-
winning. The portraits are up-close and profound, the 

interviews are well quoted. The lifestyle topics are 

topical and unusual.

SOCIO-POLITICAL RELEVANCE/ 

DIVERSITY

PLAYBOY is an indispensable journalistic voice for 

enlightenment, tolerance and self-determination.



Highlights & News 2025

EXPANSION OF LEADING POSITION IN THE MEN'S LIFESTYLE MAGAZINE SEGMENT:

PLAYBOY is the market leader in the men's lifestyle segment in terms of frequency, 

reach and circulation and is even expanding this position in 2024 by further increasing 

its circulation and reach. 

PLAYBOY has a healthy circulation structure with high subscription and EV shares, 

which have been rising continuously since 2002. 

Playboy meldet Allzeithoch in der IVW 3. Quartal 2024

• Almost 50,000 subscribers (+15% vs. previous year's quarter)

• Almost 33,000 copies in single copy sales (+7.3% vs. previous year's quarter)

• Almost 83,000 copies in “hard currency” (+11.8% vs. PY quarter)

As a result, PLAYBOY offers extremely attractive TAPs and CPMs for advertisers. And it 

does so with an extremely attractive target group (male, educated, successful and 

with above-average incomes). The magazine is also the only monthly print magazine 

in the segment.

TOP 100 PZ SALES RANKING:

54th place in the Top 100 consumer magazines sales ranking.

MOST-READ MONTHLY MAGAZINE AT READLY

PLAYBOY is the most-read monthly magazine on Readly with an average of 80,000 

readers. 
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PLAYBOY

+15%
on 49.281 

sub-examples
(IVW III/24)

sold circulation
incl. readly
(IVW III/24)

total sales
incl. ext. e-paper

(IVW III/24)

114.326

183.471 



69% of the target group 

are between 20-49 years 

old
Print

Digital

89% are male

55% have a net 

household income 

>€3,000

Well educated: 72% have 

attended secondary 

school 

target group gender HHNI education 

51% of the target group 

are between 20-49 years 

old

81% are male

50% have a net 

household income > 

€3,000

Well educated: 73% have 

at least a secondary 

school leaving certificate 

or high school diploma 

Sources: ma 2024/I , b4p 2021 I I

Male, smart, sophisticated 

PLAYBOY target group 



FORMAT COSTS 2025 IN €

1/1 page
1/1 page up to p.15

U2/ U4
Opening Spread

Media
Media
Media
Media

33.900 
40.700
50.900
84.800

Dates, topics & prices 2025
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PLAYBOY

Media costs: discount-forming, discountable, AE-eligible (when booking via an agency).

NR. OSD AD CD HIGHLIGHT TOPICS

2/25 09.01.2025 06.12.2024 09.12.2024 Big travel special, Veganuary, Fit and 
healthy into the new year, People 2025, 
Handball World Cup, Care: Detoxing

3/25 06.02.2025 03.01.2025 07.01.2025 Handball World Cup, Fashion Week, Super 
Bowl, food: Trends 2025 

4/25 06.03.2025 31.01.2025 03.02.2025 Fashion Week, Grooming: Hair care, Easter, 
Fashion Made in Germany/DACH: Total 
Looks (spring/summer)

5/25 10.04.2025 07.03.2025 10.03.2025 Expo 2025, Large, multi-page fragrance 
and perfume special, Fashion: Jackets, 
Large health special: Longevity

6/25 08.05.2025 04.04.2025 07.04.2025 Mother's Day, Food Special Grilling & 
Barbeque, Fashion: Sunglasses, Care: 
Gamechanger Collages

7/25 05.06.2025 02.05.2025 05.05.2025 European Women's Football Championship 
in Switzerland, barbecues, summer drinks, 
grooming: sun/UV protection, music 
festivals 2025

Also, in (almost) every issue:

Style: Fashion section (fashion, accessories), Style: Grooming & care, 

Style: Watch column, Motor & technology: My sled, Test drives/ new 

models, E-Mobility, Motorsport (Formula 1/ Formula E), Technology: 

Gadgets, Men's bar (beverages), Men's cuisine (food), Travel, film & 

culture, PLAYBOY men's calendar (news from sport, film, art, music, 

technology & fashion), Books/ literature , (Men's) health, Longevity, 

Sport/ fitness, Sustainability, Finance/ business 



FORMAT COSTS 2025 IN €

1/1 page
1/1 page up to p.15

U2/ U4
Opening Spread

Media
Media
Media
Media

33.900 
40.700
50.900
84.800

Termine, Themen & Preise 2025
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PLAYBOY

Media costs: discount-forming, discountable, AE-eligible (when booking via an agency).

NR. OSD AD CD HIGHLIGHT TOPICS

8/25 10.07.2025 06.06.2025 10.06.2025 European Women's Football Championship 
in Switzerland, barbecues, grooming: 
shaving/beard care, fashion: summer shoes

9/25 07.08.2025 04.07.2025 07.07.2025 Grooming: hair care after sunbathing, 
Fashion: luggage

10/25 11.09.2025 08.08.2025 11.08.2025 Wiesn Special 2025, Bundestag Election, 
IAA-Special, Immune System/ Colds, 
Grooming: Fragrances, Fashion Made in 
Germany/DACH: Total Looks (H/W)

11/25 09.10.2025 05.09.2025 08.09.2025 Playboy CARS: Big Motor Special, Mental 
Health, Care: Hair, Denim

12/25 06.11.2025 02.10.2025 06.10.2025 Big watch special, Black Friday, diabetes, 
health care, travel: Winter destinations in 
the mountains

1/26 04.12.2025 31.10.2025 03.11.2025 Last-minute gift guide, Christmas, Immune 
system/ colds, Coats & jackets - winter looks

Also, in (almost) every issue:

Style: Fashion section (fashion, accessories), Style: Grooming & care, 

Style: Watch column, Motor & technology: My sled, Test drives/ new 

models, E-Mobility, Motorsport (Formula 1/ Formula E), Technology: 

Gadgets, Men's bar (beverages), Men's cuisine (food), Travel, film & 

culture, PLAYBOY men's calendar (news from sport, film, art, music, 

technology & fashion), Books/ literature , (Men's) health, Longevity, 

Sport/ fitness, Sustainability, Finance/ business 



PLAYBOY

Specials & special issues 2025
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LONGEVITY-SPECIAL

#5 I OSD: 10.4.25 

AD EXT.: 13.3.25

SCENT-SPECIAL

#5 I OSD: 10.4.25 

AD: 7.3.25

GRILL-SPECIAL

#6 I OSD: 8.5.25 

AD: 4.4.25

CARS-SPECIAL

#11 I OSD: 9.10.25 

AD: 5.9.25

WATCH-SPECIAL

#12 I OSD: 6.11.25 

AD: 2.10.25

HOW TO BE A MAN

OSD 20.11.25

 AD 17.10. 25

NEW



PLAYBOY thematic worlds

Diverse, but not limitless
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NUDE PHOTOGRAPHY
Our prominent cover stars and our 
Playmates are sensually staged in 
high-quality and aesthetic nude 

photo productions.

FASHION & LUXURY
Moving with the times without 

following every trend. PLAYBOY 
readers are unconventional - but 

stylish.

STYLE: GROOMING & CARE 
From head to toe. PLAYBOY helps its 

readers to make an impression.

ENGINE
PLAYBOY has all the news & stories 
and shows the curvy stars at their 
best. PS-strong stories that are fun 

for every man and woman. 



PLAYBOY thematic worlds

Diverse, but not limitless
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FOOD & BEVERAGE 
PLAYBOY reveals what should not 

be missing in a real man's kitchen or 
in the home bar, and shows the 
coolest hotspots and best bars

TRAVEL 
Whether exotic paradises, luxurious 

resorts, pulsating metropolises or 
idyllic mountain landscapes -

PLAYBOY awakens the desire to 
travel.

HEALTH 
Everything about men's health, skin 

care and prevention.

INTERVIEWS
PLAYBOY focuses strongly on people 
and their stories, as well as opinion 

pieces and opinion pieces.



Impressions

A look into the magazine - Engine
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AUTOMOTIVE & MOBILITY IS ONE OF THE MOST 

IMPORTANT AND EXTENSIVE SECTIONS IN PLAYBOY - AT 
LEAST 10 PAGES IN EVERY ISSUE



Impressions 

A look into the magazine - Style: Fashion & Luxury
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Impressions 

A look into the magazine - Style: Watches
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Impressions 

A look into the magazine - Style: Grooming & Care
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Impressions 

A look into the magazine - Style: Fragrances
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Impressions 

A look into the magazine - Men's bar
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Impressions 

A look into the magazine - Men's cuisine
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Impressions 

A look into the magazine - Travel
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PLAYBOY Print PLAYBOY Digital & Social 

Print Extensions PLAYBOY Events

37

1x/JAHR
HOW TO BE A MAN 

PRINT
PLAYBOY (monthly)

DIGITAL
PLAYBOY.de

SUBSCRIPTION
NEWSLETTER

SOCIAL
SOCIAL MEDIA

EVENTS
PLAYMATE OF THE YEAR

EVENTS
GENTLEMENS WEEKEND





Diese Unterlage wurde mit Sorgfalt erstellt. Irrtum und Änderungen behalten wir uns vor.

Corinna Schmid

Team Lead / Senior Publisher Manager

+49 171 7676889

Corinna.Schmid@bcn.group

BCN Brand Community Network GmbH

Arabellastraße 23

81925 München

PLAYBOY

Your contact partner 
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